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Introduction
ITC Ltd. has been a dominant force in the manufacture of cigarettes within a vast population of India which provides a large market for its products. With a population of over 1 billion people, India has provided a large market for many organizations that venture to do business in the country. However, for companies such as ITC Ltd. The products that it deals with raises concerns about the health of the people that the company sells their products. It is estimated that about 11,000 people die of cigarette consumption every day (Ojha, 2010). Other statistics show that about 100 million people died of consumption of cigarette during the twentieth century and the figure is projected to shoot up to 1 billion for the twenty-first century (Ojha, 2010). Therefore this paper discusses how ITC Ltd. has formulated different strategies that will ensure the company maintains social responsibility as it manufactures products that are considered harmful to the health of the consumers. 
Apart from producing cigarettes, the ITC Ltd. has stretched its tentacles into others sector such as the hotel industry, food packaging, agribusiness, lifestyle products, education and stationery products among others. However, it is in the cigarette market that the company is a real powerhouse controlling about seventy-five percent of the total market where four major companies including ITC Ltd dominate ninety-five percent of the market (Ojha, 2010). With the amount profit, the company realizes the responsibility that it holds in giving back to the society. On 24th July 2007, the company through its chairman made remarks on the various efforts that the company has made to ensure, despite their lack of “market for virtue,” national progress through producing, economic, environmental and social values (Ojha, 2010).
Therefore, to ensure that the company has maintained its status as an economic giant in the Indian market and at the same time maintain its social responsibility, the company operates in a triple-bottom-line approach. Through this approach, the company has a turnover of $ 6 billion and a capitalization of about $30 billion (Ojha, 2010). With this level of success, the company engages in efforts to promote environmental conservations for the safety of the community around it and India at large. Some of the efforts for environmental conservations involves storing two times the amount of carbon it emits and the consumption 0f renewable energy. Furthermore, the company has employed over five million people either directly and indirectly. The company also launched the e-Choupal initiative which benefitted over four million farmers providing them with 1,007,000 hectares of land (Ojha, 2010). The company is also actively engaged in activities that are driven towards women empowerment, supplementary education and extensive agricultural assistance such as animal husbandry.
Conclusion
Despite all the positive steps that the company has taken in its social responsibilities, there are key areas that the company is yet to address. The company has focused more on assisting the general community, but it has overlooked the assistance of the clients that buy its products. While addressing the stakeholders on 24th July 2007, the chairman of the company acknowledged that the company did not do much about the “market for virtue” (Ojha, 2010). However, the solutions that he gave did not directly address this issue (Carroll, 2015). Therefore, the company should do more when it comes to addressing the health issues of the people that consume their products.
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